
 

Name Link Pros Cons 
Prezi prezi.com Create interactive, lively presentations.  Educators (& 

students)can sign up for an enhanced free license that 
lets you work & present online, brand your prezi w/your 
logo, & make content private. Finished prezis can be 
embedded into websites, CMS, blogs, etc. No download 
required. 

You have to pay to be able to work “off-line”, 
which may be a deterrent for some.  Edu Pro costs 
$59/year & will let you work off your desktop 
(download required for this).  

Animoto  www.animoto.com Produce creative videos using pictures, short video, & 
music. Educators can sign up for a free temp license that 
has to be renewed regularly.  Passcode can temp be 
shared with students for projects. Generated videos can  
be uploaded directly to YouTube, shared on Facebook, 
or embedded online. 

It may not be free for long—they’re reevaluating 
the Educator’s license.  It’s also important to pay 
attention to when the Passcode expires for creating 
accounts so you don’t get burned. Rendering the 
videos can take awhile, so be prepared to wait for 
the finished product.  

Jing www.techsmith.com/jing Great for video tutorials.  Free screencasting enables 
you to take pictures or short videos of what you see on 
your computer monitor.  Can be shared instantly to 
Flickr or Screencast & embedded into blogs, CMS, 
websites, etc. 

The free version creates swf files that cannot be 
uploaded to YouTube.  However, Jing Pro is able to 
create MP4 files that can be uploaded to YouTube 
& only costs $14.95/year.  Download required. 

Google 
Voice 

www.google.com/voice Provide free text reference.  Get a free phone number 
to associate with your account; texts can be 
received/sent using your integrated web chat/IM 
platform (LibraryH3lp, Meebo, etc).  

There is no way to indicate that you are not 
available, so requests for help may still be sent 
while your library is closed.  You will receive those 
messages as soon as you open your IM client.  

Google 
Forms (Part 
of Google Docs) 

docs.google.com Assess & poll in style.  Google forms lets you make easy, 
fast, & fun forms that you can embed into most CMS’s & 
blogs.  Results can be downloaded as html, pdf, Excel, 
CSV, etc.  

Uses i-frames so cannot be embedded into spots 
like Wordpress.   

Cooltext www.cooltext.com Create logos & buttons.  Fun & easy tool lets you pick 
from a wide range of fonts, colors & effects to make 
rollover images that will make important information 
standout.  

 

Color 
Designer 

colorschemedesigner.com Design the perfect color scheme and provides you with 
the hexcodes for visually pleasing web resources and 
even print documents.  

 

Picasa 3 picasa.google.com/ Photo Editor for when you don’t have time (or skill!) to 
Photoshop. Makes quick fixes, adds text over images, & 
make cool effects with just a click or two. 

Download required. 

Some Favorite Free Tools 



 
Accessibility 
  

Use Image Tags 
Always use the “alt” tag so screen readers can do 
their job. 
 

Give Links a Title 
Always name/title your link so people using screen 
readers know where “clicking” will take them.  
“Click here” is not very helpful.  At all. 
 

Rely on More than Color 
Important information and links should stand out 
even if the page is printed in black & white. 
 

Rely on More than a Picture 
If the picture is giving important information, be 
sure to provide a text alternative. 
 

Ensure Access to Resources 
 Don’t assume everyone has Word.  Convert to 

pdf prior to uploading.   
 Test your links from on AND off campus to make 

sure students can connect to the resource from 
home. 

 

Embedding? Give a Link, too. 
If you’re embedding your IM widget, include a link 
to the popup.  If you’re embedding a video, include 
a link to the source. This will give users another 
option if they inadvertently “block” the unsecure 
content using their browser or security software.  
 

Test in Different Environments 
Test your page using different screen resolutions & 
browsers (Explorer, Firefox, Chrome, etc) to make 
sure all of the content displays. 
 

Crafting Resource Pages 
 
Get Organized 
Use headings (h1, h2, etc) to divide the tasks or ideas you are presenting on the page. Headings can be 
task oriented, like “Find Articles”, “Find Books”, “Get Help”, but they can also be in sequence with class 
assignments, like “Project 1: Literary Criticisms”, “Project 2: Primary Sources”, “Project 3: Research 
Paper”.  

Lead with the Important Stuff 
 Students (& some of us!) are not patient.  Place the most important information at the top of the page 
so they get it before they get bored & click away. 

Write Like it’s a Resume, Not a Narrative 
 Viewers should be able to skim it to grasp the major points  
 Use bullet points (lists) 
 Keep text concise 
 Use bold sparingly—if everything is in bold, nothing is emphasized 

It’s Really Not your Resume, Avoid TMI (too much information) 
They assume you are an expert because you are their librarian—writing about all of your credentials or 
cats only takes up space that could be used for helping them with research.  Instead, try using a picture 
or link to a profile page to improve approachability. 

Know your Audience:  Avoid Jargon & Acronyms  
It’s not a scholarly article, so it really shouldn’t sound like one.  Hint:  although they are not junior high 
students, web text should be readable at about that level.     

Limit the Links 
Most web users only click the “top 3” results in Google; don’t assume they will go further for you.  If 
you really want them to know all 20 resources that MIGHT work for their project, provide a link to 
“additional resources” & host it on a separate page. 

Make it Relevant 
If you’re “re-using” content from another class or a previous semester, make sure it is still relevant.   
Syllabi & assignments frequently change, and so should your content. 

Establish Credibility 
If you embed your IM widget, make sure you include what hours you are generally available. If you’re 
not frequently available, give other options for help (general library phone, email, etc.).  If you’re taking 
a week off of work, let them know so they’re not frustrated by unresponsiveness. 

 
 
 

Some Favorite Free Tips 

 


